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A dvertising is necessary
In the December 07 Newsletter, we 
presented the new Hanseatische Ge-

sellschaft Corporate Identity to you, which can 
be seen for the first time in our January adver-
tisements in Bellevue and Casas & Villas. In the 
Bellevue Costa Blanca Special, that has also 
just come out, and is distributed on Air Berlin 
flights, we are represented, once again, on the 
front cover with one of our properties, along-
side our newly designed advertisement. That is 
no accident, and also should not be attributed 
to our longstanding, amicable relationship with 
Bellevue, but to a top, unrivalled property, cap-
tured by our photographer Jose María Horte-
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lano, which the magazine decided on. No small 
matter, considering the cover photo should act 
as a focal point to encourage as many people 
as possible to purchase the magazine at the ki-
osk. In this Costa Blanca Special, both of the 
new logos of the Hanseatische Gesellschaft, 
namely the HG-Hamburg symbol and the
el sueño seal of quality are displayed  to you.

The Newsletter once again
It is very important to us to tell you that, in no 
way, do we wish to downgrade the Newsletter 
to a medium, in which the Hanseatische Ge-
sellschaft is consistently reported upon in an 
uncritical way. Furthermore, we would never 
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dream of relating information that you could 
better avail yourself of by reading a coastal 
newspaper. And neither, obviously, would we 
want to produce any superficial advertising. It 
is important to us to be in contact with you, 
and to keep you informed of our concerns, 
what our plans are and how we see things, as 
they happen all around us. And there’s some-

thing else we want, and that is to take the 
trouble to actually do something, which no-
body else in this line of business, it appears, 
really feels like doing.

Wherever the road leads us
In the long term, however, we want to find 
prospective clients who are looking for the 
first time. There should be some-
thing to read here, that cannot be 
found elsewhere. The Hanseatische 
Gesellschaft reports upon itself and 
its work, and, also, of course, on 
the views it holds. Who else among 
property agents on the Spanish 
Mediterranean coast does that? 
It’s true that we want to stand out, 
markedly, from the crowd. Much, 
however, of what you will find in 
the Newsletter, is also helpful to 
in-house communication and un-
derstanding within our circle of business 
partners, confirmation of what we stand for, 
and that they are interested in finding out 
about us and what we think of certain things 
and where we believe the road will lead us. 
Finally, the internet contains Newsletters 

that you can trace back to the beginning of 
2001, and I can assure you that not a single 
one of the 45, hitherto appearing, has in any 
way, been amended or changed.

A new dimension
We are confident that we will be able to ex-
pand considerably our circle of associates in 

the long-term and find a great deal 
more allies, who appreciate the value 
of collaboration, in which each one 
brings his abilities and knowledge 
to bear. A challenge that places high 
demands on collaborating partners. 
Above all, to get on confidently with 
one another, to communicate even 
better and to look after the interests 
of the clientele more enthusiastically. 
That is unfortunately not always the 
case in this business. We strive for a 

higher level of professionalism and respecta-
bility, and are on the lookout for collaborating 
partners who, like ourselves, regard such ob-
jectives as being of vital importance. In view of 
the sad fact that the estate agency profession in 
Spain still has, to some extent, a dreadful repu-
tation, we are under no illusions and know that 
we find ourselves on a hazardous path.

It makes sense
At the same time, self-righteous words are, ob-
viously, of no help, convincing action has to 
follow that gradually leads to change. Setting a 
good example is a task to which we will gladly 
apply ourselves, and to strive for something 
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good is, for us, an exciting responsibility. The 
time is ripe and it is good to know that we are 
not alone. Nevertheless, a certain measure of 
pioneering work will still have to be done. We 
are convinced that 
a change in outlook 
will gradually take 
place, and, for us, 
it makes sense to 
commit ourselves to 
this objective. And 
to that aim, we must 
show enthusiasm 
for the job, selling 
our properties with 
conviction, and by 
no means diminish-
ing them. On the contrary, with more profes-
sionalism and trust in one another, that will be 
increasingly better achieved. That is good for 
all of us, not least, also for the clients, who will 
be served more competently in the long-term.

Michelin properties
We know that Bellevue, with their year book 
“Best Property Agents & Developers”, that 
has been coming out since 2006, is always 
up to speed with current trends and pursues a 
quite similar goal. They try – from their stand-
point – to make reference to demonstrably 
experienced property agents under the motto, 
“The most beautiful properties from the best 
agents in the world” and recommend them. 
The agents, many of them advertising clients 

of Bellevue, should, therefore, be motivated 
to achieve better results. For Bellevue this is 
a good marketing tool, and the client has, for 
the foreseeable future, a “Michelin Guide” of 

the property field, 
as stated by Peter 
Haller, in his info-
letter of 15.01.08, 
which should help 
to separate the 
wheat from the 
chaff. We offer our 
congratulat ions! 
No easy undertak-
ing, we believe, but 
worth the effort! 
The Hanseatische 

Gesellschaft can, of course, be counted in 
again for 2008 and will continue to actively 
support these objectives.

Our business is flourishing
We are aware that not many firms are able to 
hold their own, because business generally 
is proceeding rather poorly. The helplessness 
and the growing fear in the face of a complete 
standstill and the realization, that the business 
method no longer – as previously – virtually 
runs itself, is, for many, a bitter conclusion to 
come to. We have no easy remedy with which 
to offer help, we only know that the area in 
which we are active has, until now, proven to 
be quite immune to the generally bad market 
conditions and commonly noted problem.


